
FOREWORD
Since 2018, we have decided to integrate the principles of Corporate Social Responsibility (CSR) into our activities
according to 4 thematic issues: Environment, Social & Human Rights, Ethics and Responsible Purchasing.

Many advances have already been made in terms of reducing our carbon footprint and training our employees. This
progress testify our desire to promote more responsible, consensual and more respectful transport.

In order to measure our progress, each year we are evaluated by the EcoVadis organization. Our efforts have paid off as
we were awarded the Gold medal in 2019; medal renewed in 2020 with an increase in our rating to 67/100, which
places us in the top 5% of companies assessed worldwide by EcoVadis.
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WHO ARE WE

INCOME: 

14,51 M €

SEMI-TRAILERS:

61 

TRACTORS:

50

EURO NORME 6:

100%
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You find us in all the Europe. 

There are many countries served by our full batch company. 
The size of our fleet of semi-trailers allows us to intervene 

quickly to transport and deliver all your goods in time :

France : Rhône-Alpes region, South-East region, Paris region, 
Orleans region, East and North region

Benelux

North Italie

Switzerland

Deutschland

Austria

Czech Republic

PINZLER LUX IN NUMBERS* OUR PRESENCE

* In 2020



INTERVIEW WITH MR F RUSSELO - DIRECTOR
WHY A CSR REPORT ?

This report sets the guidelines for our CSR strategy and
the objectives to be achieved. It sets out the actions
carried out in 2020 and the results of these actions

It has for goal bringing more transparency to our activity
and allows stakeholders to better understand the reasons
for our ever-increasing involvement.
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How is CSR implemented ?

Our CSR challenges are present in our daily lives: our
environmental impact with the consumption of our
vehicles, food safety which is a matter of quality and our
responsibility as operator of the food chain, road safety
which has always been a priority and finally our training
provided upon hiring and each year.

How are employees made aware?

With each new hire, the CSR Charter is handed over and
signed in order to make the new employee aware of our
challenges. Some CSR topics are the result of the various
training courses provided upon hiring and each year.
Since 2019, certain indicators have been posted at the
head office in order to communicate more about our
developments.

What are the environmental initiatives ?

A monthly monitoring of the driving style of our drivers
as well as the consumption of the vehicles is carried out.

We have also set up an Eco-driving rating and coaching
system via on-board tablets. The rating testifies to the
mastery and expertise of our drivers and allows us to
adopt the right reflexes to progress and focus for
100/100.

When renewing the fleet, we are careful with the
acquisition of vehicles that meet the latest regulatory
standards.

What are the actions in the social field?

Although transport is a renowned male sector, our
openness, guides our actions in favor of gender diversity.
In fact, feminization is confirmed in our workforce at 27%
in 2020.

We also seek to reflect diversity, particularly cultural,
ethnic and generational; 7 nationalities are together on a
daily basis as well as 3 generations.

What are your Responsible Purchasing actions?

Since 2020, we have implemented an evaluation system
for our suppliers developed according to clear criteria,
based on our principles in terms of management, HR,
safety, environment and continuous improvement. The
final score thus obtained informs us of the risks incurred.
Finally and especially we expect our partners to fully
adhere to our Code of Conduct.
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OUR ECOVADIS NOTATION

EcoVadis offers a full (CSR) Corporate Social Responsibility assessment service,

Each year, we use the results of the EcoVadis audit to measure our progress in terms of CSR and set our objectives. Since 2019, our rating has improved, going from 64/100 to 67/100
in 2020.
This recognition testifies to our voluntary, dynamic and sustainable commitment to our CSR approach which incorporates the following guidelines:

Taking in consideration the impacts on the environment,
Development of a virtuous social policy that respects Human Rights,

Fair and responsible purchasing policy,
Fair and ethical practices.

Building on these promising results, we are constantly striving to improve our CSR policy in order to remain among the most responsible companies and thus remain in the top 5% of
companies assessed worldwide by EcoVadis.



Committed to respecting and protecting the environment, we make a point of minimizing the negative effects of our activity.

We wish to contribute to the fight against climate change by reducing our carbon footprint in several ways:

‒ Modernization of our vehicles meeting the latest standards,

‒ Control of fuel and paper consumption,

‒ Practice of eco-driving,

‒ Optimization of transport,

‒ Raising awareness among our customers through CO2 information in our e-bills,

‒ Dissipating the invoices and transport documents on paper,

‒ Transmission of pay slips and letters by email,

‒ Use of reusable cups,

‒ Valuation of reformed IT equipment,

‒ Electronic signatures of contracts and training documents via the Hellosign tool,

‒ Provision of a water fountain to reduce waste associated with the use of water bottles,

‒ Implementation of a thoughtful lighting system adapted to needs,

‒ Sorting of our waste (cardboard, plastic bottles, glass, batteries, ink cartridges),

‒ Use of 100% recycled paper.
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ENVIRONMENT
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VEHICLE PERFORMANCE AS AT 12/31/2020

100% of our vehicles meet the EURO 6 emissions 
standard.

100%

Tractors NORME EURO 6

<1 an
13%

<2 ans
18%

<3 ans
16%

<4 ans
53%

Our semi tractors park

Modernization of our vehicles

<2 ans
13%

<3 ans
20%

<4 ans
28%

<5 ans
39%

Our semi trailers park
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VEHICLE PERFORMANCE AS AT 12/31/2020

There is a considerable reduction in fuel consumption 
linked to:

The acquisition of 12 new tractors that consume less 
energy,

Eco-driving efforts made since 2015,

Reducing too frequent refueling: less overconsumption,

Monthly analyzes of drivers' driving styles.
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0,00%

5,00%

 26,00
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 32,00

 34,00

2015 2016 2017 2018 2019 2020

Variation Consumption in L/100 Kms

Consommation L/100 km Taux de variation Consommation L/100 km Objectifs

91

Average grade in 2020 of the driving style assigned by 
Trimble to the drivers
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8 533,30 

4 092,61 

Average monthly distance per vehicle in 2020: 8,533 kms 
Cruise control usage rate

 Distance Cruise control  Distance TOTALE

Average driver speed in 2020: 72.5 km / h

VEHICLE PERFORMANCE AS AT 12/31/2020



SOCIAL & HUMAN RIGHTS

We ask for mutual respect between employees.

We base our relationships on trust, motivation and encouragement.

We respect social regulations and the rights of our employees.

Our employees contribute daily to put our values and commitments into practice.

It is thanks to their involvement that we are proud of our growing development.

Our CSR Charter also reflects our commitments to our employees.
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EXPEND/DEVELOP DE HUMAN CAPITAL

Our actions in 2020:
Training and upgrading of skills for all employees
regardless of their age, gender and cultural
background.

375 hours of training.

Development of a culture of lifelong learning.

We invest in staff development.

And that, in a quality working environment,
based on professional equality and respect.

These are the reciprocal commitments that bind
the company to its employees.
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We pay particular attention to the professional aspirations of our employees.
Our desire is to identify their behavioral know-how and their personal aptitudes.



12

72%

28%

Distribution of the investment by type of 
costs
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Average cost of one hour of training per category

3 MANAGEMENT-GRH 5 QUALITÉ-ISO-SÉCURITÉ

6 TECHNIQUE-MÉTIERS 7 ADAPTATION AU POSTE DE TRAVAIL

Several trainings were carried out on various themes:
‒ Ethics and management of the alerts,
‒ Work organization procedures,
‒ Health and safety.



SOCIAL DIALOGUE/
Our actions 2020:
In December 2020, a survey was launched among
administrative employees.

13

58%

Rate of participation

100% of suggested improvement requests
by employees have been carried out



HEALTH AND WELLBEING
Health and well-being above all:

Throughout 2020, the goal has been in 
particular to protect our employees.

We were committed to maintaining the 
link with employees and communicating 
in full transparency.

A health charter has been drawn up as 
well as a guide to health instructions, 
memos aimed at best responding to the 
health crisis and informing about the 
measures to be implemented.

The health crisis we are going through has 
highlighted the importance of our 
corporate culture.
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HEALTH AND WELLBEING
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• 2020 review: 2 accidents

In 2020, we failed to achieve our goal: ZERO VISION .
Measures and actions have been put in place to achieve it again in 2021.

“Safety flashes” are sent regularly to employees as a preventive measure and to
remind people of good occupational health and safety practices.

We achieved our goal of going below
3.5%



ETHICS
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Favoring the pluralism and seeking
diversity is a factor of progress for our
society. Such an approach contributes to
our efficiency and the quality of our
social relations.

The first commitment of the Diversity
Charter is to make managers and
employees involved in recruitment,
training and career management aware
of the issues of non-discrimination.

Our General Policy and Code of Conduct
testify to the desire to develop our
professional ethics.
Our image must be the product of our
values; our course of action is reliable and
honest.

Distribution and signature 
by 100% of employees of 

the Diversity Charter



FIGHTING AGAINST DISCRIMINATION
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OUR EMPLOYEES

73% 
men 

27% 
women

Average age : 44,78 years

Number of nationalities represented: 7

Number of languages spoken : 9
OUR SENIORS

Share of seniors( to +55 ans) : 16%
Share of employee (+45 ans) : 51%
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100% of Managers are trained in 
Ethics

Awareness of all employees



OUR IT ETHICS

The GDPR has imposed new rules on EU member countries for data
protection. It guarantees better control of personal data. So, we have
adopted a charter for the use of IT resources.

With the goal of transparency with regard to users, of promoting a
fair, responsible and secure use of the information system, our
Charter lays down the rules relating to the use of these resources.
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CULTIVATE A COMMON 
ETHICUNE ETHIQUE 
COMMUNE

In order to maintain the confidence of our customers, our employees the
other parts involved, our practices and our expectations are described in
our Code of Conduct, which also testifies to our will and the approach that
we wish to carry out with our suppliers and partners.
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֍ Our principles to be applied concern 
the following subjects:

Law and regulations
Anti Corruption
Fair competition

Undue advantage
Dissemination of information and respect 

for data
Human rights

Forced labor and child labor
Remuneration

Anti-discrimination
Health and security

Respect the environment

32% 
membership

from suppliers

100% membership
from owner-
operators% 

d’adhésion de la 
part des 

tractionnaires 

2021 target: 
100%

providers



RESPONSIBLE
PURCHASING

A purchase is said to be responsible when it has been selected to
minimize environmental and societal impacts and promote our good
practices.

We have set up a Purchasing Procedures and Subcontracting Procedures
which remind us of our responsibilities, our commitments and the
selection of our partners.

Our challenge beyond maintaining the best quality service / price ratio, is
to know the CSR positioning of our existing or potential suppliers.
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RESPONSIBLE PURCHASING

22

Act in favor of local development

Our expenses with local suppliers
represent 27% of our expenses in
2020 against 16% in 2019.

Targeted 
objective: 20%
Goal achieved !

An evaluation questionnaire was developed
according to precise criteria based on
management, HR, safety, the environment
and continuous improvement. It integrates
our issues and allows us to surround
ourselves with good partners, to monitor our
policy and to support them in a process of
progress.



DIRECTION2@PINZLERLUX.COM

HTTPS://PINZLERLUX.COM/FR/ACCUEIL

CONTACT:
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